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DURING THIS HANDS ON MASTERCLASS,
YOU LEARN HOW TO DISCOVER YOUR
MICRO-COMMUNITIES, BUILD INSIGHTS

AND UNDERSTANDING, CREATE
CULTURAL CAPITAL AND BUSINESS
VALUE FOR THE NEXT DECADE

GUIDED BY CULTURAL RESEARCHERS
AND TREND & INSIGHTS STRATEGISTS,
YOU'LL BUILD UNDERSTANDING, YOUR
OWN TREND FRAMEWORK AND EXPLORE
THE BENEFITS OF ANEW BRAND
CULTURE MODEL

FOR BRAND BUILDERS

LIMITED TO 50 PARTICIPANTS

futurekind

THE RESULT:
A FUTUREPROOF DIRECTION FOR
YOUR BRAND TO THRIVE TODAY AND
TOMORROW.



A MUST-DO MASTERCLASS FOR
MARKETERS, STRATEGISTS,
COMMUNICATION SPECIALISTS
AND CREATIVES ... IFYOUR

CONSUMER CHANGES FASTER
THAN YOUR MARKETING PLAN."
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YOUR CONSUMER
CHANGED.

Forget the word “culture” for a second. This is about
consumer behaviour and it’s shifting faster than
most marketing plans can follow. New communities
decide what's cool before your research does.
Younger audiences buy on completely different
signals. And the older, affluent consumer, the one
with the actual budget, is being quietly forgotten by
everyone.

There’s a new consumer code and the brands that
grow are the ones that learned to read it first, and to
turn that cultural capital into commercial value
instead of renting attention.

That's what Culture *Coded teaches: cracking that
new consumer code. The research, trends and
insights behind today’s consumer. How to
understand microcommunities and use them to
reach new target groups, expand your market and
create growth.

Why collaborations became a genuine growth
driver. And the force most marketing plans still
ignore: fandoms OR how the strongest brands build
fandoms around themselves, and how to spark that
power for your own brand.

We work with cases you actually know: Tout Bien,
Average and Zeeman next to Rhode, Burberry and
Liquid Death. Why and how the best-in-class
brands do it, and how you apply it to bring your own
brand forward.

This is not a MASTERCLASS of listening, it's a
CLASS of doing: every keynote feeds a hands-on
workshop, so you leave with work done on your
brand.
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READ

Consumer shifts: the
research, trends and
Insights behind changing
behaviour.

TARGET

New audiences:
microcommunities, fandoms
and future personas; who
carries your brand next?

The new playbook:
positioning, the Brandlore
Codex and collabs as a
growth driver.




-
VOL. 2 : CULTURE N*CODED

FRI 20.11.2026

PROGRAMME

VOL.1: CULTURE D*CODED

WED 21.10.2026 -

-~

09:30 Opening keynote: The New Consumer Code 09:30 Opening keynote: the consumers of 2030
Kristel Vanderlinden Kristel Vanderlinden
10:45 Trend workshop: decoding microcommunities 10:45 Community radar workshop:fans & future persona’s
Kristel & Billie Gielen Kristel & Billie Gielen
12:30 Lunch : a cultural treat 12:30 Lunch : a cultural treat
14:00 Vibe coding: build your own trends Al agent 13:30 Social storytelling
Rein Meirte- Clusity Aster Breekweg - Club Gewoon
16:30  Closing keynote 14:15 The Brandlore Codex workshop: build your brand
by a culture brand trendsetter world by Kristel & Billie
" 17:30 Drinks & network 16:30 Closing Keynote: Brand Culture in history
* il Peter van Wijnaerde
17:00  Drinks & networking

Read the new consumer code

Turn it into growth Ly
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DELIVERABLES

"Culture *Coded is built like a cultural menu. Over two days we take you through
the full card: consumer shifts and microcommunities, a historical dive into how
brands became culture, vibe coding your own trends machine, storytelling, a
brand-new model - the Brandlore Codex - and the art of collaboration. Each course

opens a different door into culture; together they cover the whole map for
connoisseurs and novices alike."

KRISTEL VANDERLINDEN - FUTUREKIND MASTERCLASS FUTUREKIND
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Foundar of Futureking and
Balghuem's first femtech futurist, 20+
years decoding culture, identity and
eonsumer behaviour, author

af Evalutia, She conmnects cultural
foresight with real-world brand
strategy: sharp, orighnal, actionable.

Croative strategist and facilitator
krown for transfarming complex
cultural signals nto concroto Koas ;
fast, focused and genuinely fun,

Tiech girl, Forbas 30 undar 30 and
co-founder of Clusity, the biggest
mnetwork of women in tech, Teaches
you to build your own
Insights/trends maching. Mo coding
pperiencs necded.

Social media axport on how culture
actually travels through platforms
today and how brards can
participate with intent instoad of
FoISE,

Closes the senies with the Eeynote
an brand mythology. wihy the most
lowed brands are bawilt lke lore and
how yours can be too.
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a -7 PRICING
haveyouinthe ‘= €0 ool n o
room. ﬁ excl. - per day

Questions, ask the futurist herself € 1 . 5 9 5 two-d dy bundle

Kristel Vanderlinden

Founder Futurekind - your host and guide
GROUP RATES

from 2 seats: 10%

Kristel@futurekind.be from 5 seats: 20%

+32 475 680679

Pre-register now
i FutureKind followers get first
= c; access to a special drop price.

BOOK: https://www.futurekind.be/thesessions/masterclass

Want to join with your whole team?
Or have all of this just for your company? Ask about the private edition. JQ\



https://www.futurekind.be/thesessions/masterclass
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